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Abstrak-CV. RC Electronic currently has a promotion, sales, and marketing system for CCTV, loT, and Alarm products that
is not optimal because it still uses social media so that it is very dependent on the number of followers and it is feared that it
will lose out on competition with other sellers and service providers. The company also does not have a digital online platform
that focuses on increasing product promotion and sales so that the business products and services offered are not widely known
even nationally.

In this research, an SEO (Search Engine Optimization) Based Marketing Information System is developed with the features
of managing products, managing profiles and history, managing events, managing articles, managing news, and managing
company contacts to increase the ranking of a website on search engine pages.

During system development, the company RC. Electronic provides a timeline in the form of project meetings, system
blueprints, and system realization. The method used by our group in developing this system is the scrum methodology which
is one of the frameworks of the agile software development methodology that can help solve a problem that is changing and
complex, but can produce better, productive, and creative products.

This research introduces the development of an "SEO-based Marketing Information System", aiming to overcome the
limitations of promotion and sales that have been dependent on social media and the number of visitors.
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1. INTRODUCTION

In the era of globalization, information technology has developed rapidly, making it easier for us to obtain
information without knowing the limitations of time and place. Information technology is now an inseparable part
of our lives. Governments, organizations, political parties, foundations, institutions, and individuals use the
internet to facilitate the provision of services and information, as well as to expand and develop their business
services[1]. In the midst of this development, the company CV. RC Electronic faces challenges in the system of
promotion, sales, and marketing of CCTV, 10T, and Alarm products. Currently, companies still rely on social
media such as Instagram, Facebookand WhatsApp. This reliance on social media makes companies highly
dependent on the number of followers of Instagram, Facebook, and the number WhatsApp that are stored. This
raises concerns that the company could lose out on competition with other sellers or service providers who may
have more sophisticated marketing strategies and a wider reach. In addition, CV. RC Electronic does not yet have
a digital platform online which focuses on increasing the promotion and sales of CCTV, 10T, and Alarm products.
As a result, the products and services offered have not been widely known, even nationally. This condition has a
direct impact on the number of orders and the company's turnover which has not reached its maximum potential.
Seeing these problems, our group concluded that it is necessary to create an SEO-based marketing information
system (Search Engine Optimization). SEO is a set of techniques and practices used to improve a website's ranking
on search engine results pages. The main goal of SEO is to improve the visibility and ranking of a website on
search engines like Google, making it easier for potential customers looking for relevant products or services.

By implementing SEO, CV. RC Electronic was able to optimize their website to make it easier for search
engines to find. SEO works by using keywords or phrases that are relevant to the products and services offered.
These keywords are then indexed by search engines, so that when a user searches for related information, the
company's website can appear on the first page of search results[2]. SEO is a search technique that uses keywords
or phrases that contain indicators contained in a web page. The information is then indexed by search engines, so
that relevant websites can appear in search results. In addition, promotion enhancement also includes various
strategies to expand reach by increasing the value of the product. This strategy includes the publication of
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interesting and informative content and activities on social media that can reach a wider audience. By combining
SEO and the right promotional strategies, companies can increase the visibility and appeal of their products. In its
implementation, there are several steps that can be taken to optimize SEO on a CV website. RC Electronic. First,
conduct keyword research to find the most relevant and searched keywords by users. These keywords should be
related to the CCTV, loT, and Alarm products offered by the company. After finding the right keywords, the next
step is to integrate them into the website's content, including in the title, description, and body of the page. In
addition, quality and relevant content is also very important for SEO. Content that is informative, engaging, and
useful to users can increase visit time on a website, reducing the rate of bounce rate, and improve rankings in
search engines. This content can be blog articles, product usage guides, video tutorials, and customer testimonials.

Not only that, but backlink strategy is also important in SEO. A backlink is a link from another website
that leads to a company's website. Search engines consider backlinks as an indicator of a website's trust and
authority. The more quality backlinks a website has, the higher it will rank in search engines. Therefore, building
a network with other websites and getting quality backlinks can be part of an effective SEO strategy. Furthermore,
technical optimization also needs to be considered. This includes website speed, search engine-friendly URL
structure, and design that is responsive to various devices. Fast website speed and responsive display can improve
the user experience, which in turn can have a positive impact on SEO rankings. In addition to optimizing SEO,
CV. RC Electronic also needs to take advantage of other promotional strategies. For example, running paid
advertising campaigns on search engines (SEM) and social media to reach a wider audience in less time. This
advertising campaign can be adjusted to a specific target market, making it more effective in attracting relevant
potential customers. Activities on social media can also be increased by taking advantage of the latest features
such as stories, live streaming, and collaboration with influencers. By creating engaging content and interacting
directly with the audience, companies can build closer relationships with customers and increase brand awareness.
The implementation of an SEO-based marketing information system and a comprehensive promotion strategy is
expected to help CVs. RC Electronic increases its visibility and competitiveness in the market. Thus, the company
can attract more customers, increase the number of orders, and ultimately, increase turnover. Globalization and
the development of information technology do bring challenges, but with the right strategy, CV. RC Electronic
can use it to achieve greater success in the future.

2. RESEARCH METHODS

A research method is a set of steps that are systematically and logically arranged to achieve research objectives
[3]. In the development of an SEO-based marketing system for CVs. RC Electronic, the research method used is
Scrum. Scrum is a development method that is fast and responsive to changes that arise during the system
development process [4]. The Scrum method was chosen because of its flexibility in adapting the design and
implementation according to dynamic needs and desired targets. The Scrum method consists of several main
stages, namely Sprint Planning, Sprint, Sprint Review, dan Sprint Retrospective. In addition, there are two
important components in the Scrum method, namely product backlog and sprint backlog. Product backlog is a
list of tasks that must be completed during the project. This task is dynamic and can change after each Sprint
finish. Sprint backlog, on the other hand, is a list of tasks that the development team chooses to complete over the
course of a single Sprint [5].

Implementation in the development of an SEO-based marketing system for CVs. RC Electronic, the
implementation of the Scrum method will involve several key steps. First, the development team will work with
stakeholders to compile a product backlog that includes all the features and functions needed for an SEO-based
marketing system. Items in the product backlog can include keyword research, content creation, web page
optimization, and backlink strategy. Next, in the sprint planning stage, the team will select items from the product
backlog to be included in the sprint backlog. Each sprint will have a clear goal, such as improving the ranking of
certain keywords or improving the speed of the website. Teams will work collaboratively during the sprint to
complete tasks in the backlog sprint. Every day, the team will hold a daily stand-up meeting to discuss progress
and overcome obstacles. At the end of the sprint, the team will present their work in a sprint review and receive
feedback from stakeholders. This feedback will be used to update the product backlog and plan for the next sprint.

A retrospective will be held after each sprint review to evaluate the work process and find ways to improve the
effectiveness of the team. Through iterative cycles of planning, execution, review, and reflection, the Scrum
method allows the development team to continuously improve the SEO-based marketing system and adapt to
changing market needs and conditions. Using the Scrum method, CV. RC Electronic was able to develop an SEO-
based marketing system that was responsive to change, ensuring that each iteration of development brought the
system closer to the desired target. Through this approach, companies can increase their online visibility, attract
more potential customers, and ultimately increase the sales turnover of CCTV, loT, and Alarm products.

67



Journal of Information Technologi and Computer

3. RESULTS AND DISCUSSION

In today's digital era, an online presence is crucial for business success. More and more companies are turning to
digital marketing to reach a wider audience and increase sales. One of the main components in a digital marketing
strategy is search engine optimization ( SEO). SEQ is the practice of optimizing websites to rank higher in search
engine results (Search Engine Results Pages / SERPs), which in turn can increase website visibility, traffic, and
conversions. SEO is not just about using the right keywords, but it also involves a variety of technical elements
and content that must be optimized for a website to meet search engine criteria. Search engines like Google use
complex algorithms to rank websites based on the relevance and quality of content, site speed, user experience,
and many other factors. Therefore, having a deep understanding of SEO and how to implement it effectively is
essential to achieve business goals.

This report presents the design of an SEO-based marketing information system to help companies improve the
visibility and ranking of their websites in search engines. By implementing the right SEO practices, companies
can not only increase brand exposure and sales, but also adapt to changing consumer behavior and digital market
trends more responsively. The design of this Information System is designed to optimize the company's website
in order to achieve higher rankings in search engine search results (Search Engine Results Pages/SERPs) by
implementing appropriate SEO practices [6]. Thus, designing an SEO-based marketing information system not
only helps to increase brand exposure and sales, but also allows companies to adapt to changes in consumer
behavior and digital market trends more responsively. The system built is expected to meet the needs of the
system, including:

3.1Search Engine Optimizer Design
SEOQ Design (Search Engine Optimization) is a crucial component in optimizing a website's visibility in search
engine results. In the context of this research, several key elements of SEO design have been implemented to
improve the ranking and visibility of the Company's website [7]. The following are some of the important
aspects implemented:

3.1.1 HTML Elements

The right HTML elements greatly affect how search engines index and display a website. The following
elements are very important in SEO design:

Table 1. EImen HTML

Tag Title: Meta Description:

1. The title tag should accurately reflect the 1. The meta description should provide a
content of the page and contain relevant clear and compelling summary of the
keywords. page's content.

2. The optimal length of the title tag is 50-60 2. The optimal length is about 160
characters to ensure that the entire title is characters to ensure the meta description
visible in the search results. appears in full in search results.

3. Catchy and informative title tags can increase 4. A good meta description can increase
the click-through rate (CTR) of search results. CTR by grabbing users' attention and

giving a clear picture of the content of the
page.

Alt Text for Images: Hyperlink:

1. Every image on a website should have 1. The use of the "nofollow" attribute for
descriptive alt text to help search engines paid or untrusted links ensures that search
understand the content of the image. engines do not follow those links.

2. Alt text also helps accessibility for users with 2. The anchor text should be relevant and
visual impairments. describe the content of the intended page.

3. The proper use of alt text can help in image 3. Good internal linking can help search
search rankings in search engines. engines in indexing the pages within a

website.
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3.1.2 Sitemap & Social Metadata

Table 2. Sitemap & Metadata

Sitemap Social Meta Data
1. Sitemaps in XML format help search engines 1. Social metadata, such as Open Graph,
index all the pages of a website efficiently. increases the visibility of content on
2. The sitemap should be updated regularly to social media platforms.
reflect changes to the website. 2. The use of Open Graph can help in

displaying richer information when
pages are shared on social media.

<url> <meta property="0g:locale" content="id">
<place>https://cctvpintar.id/</seat> <meta property="og:title" content="Solusi
<lastmod>2024-05-29T18:18:34+00:00</lastmod> CCTV, loT, Smart Home | CCTV Pintar">
<priority>1.00</priority> <meta property="o0g:type"

</url> content="website">

<meta property="og:url"
content="https://cctvpintar.id/Home">

<meta property="0g:description"
content="<p>Find the best security solutions
for your home and business with CCTV, GPS
tracker, and Smart Home products. View a
wide range of high-quality products to
monitor, track, and control security from
anywhere.</p>">

3.2 UML Modeling
In designing the system to be built, the researcher uses Unified Modelling Language (UML), which is the
language used to define the needs and describe the design and architecture of the system created [8]. The
UML used consists of use case diagram, activity diagram, sequence diagramand class diagram. Here is an
explanation of each diagram:

3.2.1.1 Usecase Diagram
Usecase diagram is a modeling that describes the interaction between user or system user with the
system to be built [9]. Usecase This system can be described as follows:

-
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3.2.2

3.2.3

Figure 1. Usecase Diagram

This diagram shows the actors (users) and use cases (functions or services) that exist in the system. The
main actors are usually administrators, general users, and search engines. Use cases include functions
such as managing articles, viewing articles, managing SEO, and others.

Activity Diagram

Activity diagram is a diagram that depicts the various streams of activity in the system being designed,
how each stream begins, decision that might happen, and how they end. Activity Diagrams can also
illustrate parallel processes that may occur on multiple executions [10].

Figure 2. Activity Diagram Manage Articles

This diagram illustrates the steps taken to manage articles in the system. Starting from writing articles,
saving articles, to publishing articles.

Lihat artikel

Pengunjung Sistem

Memilih menu artikel

Menampilkan menu artikel

Figure 3. Activity Diagram View Article

This diagram shows the process that occurs when a user views an article. Starting from choosing an
article to reading the content of the article.

Sequence Diagram

Sequence diagram is a diagram that depicts the interaction between objects. Sequence The diagram
specifically describes behavior a single scenario. The diagram shows a number of example objects and
messages that pass through these objects in a use case [11].
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Figure 4. Sequence Diagram Manage Articles

This diagram shows the interaction between the admin and the system in the article management process.
Starting from entering the content of the article to saving the changes.

NGO OO

Pengunjung v_artikel c_artikel to_artikel

H Memilih menu artikel

| ‘ get_artikel()

|
|
L result artikel u
< ____________________
|
|

Figure 5. Sequence Diagram See Article

This diagram illustrates how users interact with the system when viewing articles. Starting from selecting
articles from the list to reading the content.

: Kelola
Admin SEO SEO
D 1 Klik Menu Kelola SEO N

Figure 6. Sequence Diagram Manage SEO

This diagram shows the steps taken by the admin to manage the elements of SEO.
Included in this process is the optimization of title tags, meta descriptions, and others.

3.24 Class Diagram
Class diagram is an illustration between class that are modeled within the system. Class describe class
which includes attributes, behaviors, and states [12]. Here's a depiction of class diagram on this system.
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3.25

event
+id_event: int
+ hama_event: varohar
produk + lokasi_event: text
+ id_produk: int + tanggal_event: date
+ nama_produk: varchar + wakiu_event: time
+id_jenis_produk: int + slatlus_event: varchar
+ harga_produk: int + thumbnail_event: varchar
+ deskripsi_produk: longtext +last updated: datetime
+ spesifikasl_produk: text + kentak_event; varchar
+ gambar_produk: varchar + slug_event: varchar
+ slug_produk: varchar + deskripsi_event: text
+ Input_data_produki) + Input_data_svent()
+ Delete_data_produk() + Delete_data_event()
+ Save_data_produk() + Bave_data_event()
artikel + get_produk() + get_event() berta
+id_arikel: int ¥ A *1d_berlta: Int
+id_kategori_artikel: int n‘.—nnen;em\aﬁ [ Mengeins & + Judul_berita; varchar
+ judul_artikel: varchar 11 +tanggal_dituat_berita: date
+ si_artikel: longtext admin +1anggal update berita: date
+tanggal_dibuat_artikel: date +id_admin: int +isi_berila: longlext
+ tanggal_update_artikel: date * password: varchar + jenis_berita: varchar
+ keywoard_artiksl: varchar Menigion 1| + username: varchar ) M“gﬁo »{ + thumbnail_berita: varchar
+thumbnall artikel: varchar | _Ig +username: varchar B +slug_berita: vaarchar
~+slug_arlkel: varehar + nama_admin: varchar + deskripsi_barita: lext
+ status_artikel:varchar + emall: varchar + last_updated: datatime:
+ tags_artikel:varchar +login{) + Input_data_herital)
+ last_update: datetime 1|, A + Save_data_beria()
+ Input_data_artikel() J \_Mcmcwa + Delete_data_berita()
+ Delete_daia_artikel() liMenge\nla ) + got_beral)
+ Save_data_artikel() a. ¥
L profil
+gel_artikel()
kontak +id:int
+id_kontak : int + profil: longtext
+Id_jenls_kontak: Int + sefarah: longtext
+ informasi_kontak: varchar + visi: text

isi: text
+ Input_data_kontak() + misi: texi
+ Save_data_kontak() + pencapaian: longtext

+ Delote,_data_kontak) +last_updaled: daletime

+ get_kontak{) + Update_data_profil()

+ get_profilg)

Figure 7. Class Diagram

This diagram shows the different classes in the system and the relationships between them. Included in
this diagram are classes for users, articles, SEO, and others.

ERD

Entity Relationship Diagram (ERD) is a component component of the entity and the set of relationships
that are each equipped with attributes that present all the facts of the intended real world [13]. The ERD
of this system has 7 interrelated entities but does not have an entity that makes transactions. The ERD of
this system has 7 interrelated entities but does not have an entity that makes transactions.
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Figure 8. ERD

This diagram depicts entities such as users, articles, comments, and relationships between those entities.
Each entity has attributes that describe the characteristics of each entity.

3.2.6  User Interface

User Interface is a way used to interact between humans and systems. Sometimes, Ul is referred to as a
substitute Human-Computer Interaction (HCI) which includes all interactions made by humans with
computers [14].

& Masukkan Username
& Masukkan Password

Login

Figure 9. Admin Login View

This view is the interface where admins enter login credentials to access the system.
Key elements include input boxes for usernames and passwords as well as login buttons.
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Figure 10. Homepage Display

It is the main view of the customer, and also the customer does not need to be logged in to be able to
access this page.
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Figure 11. Manage Article View

This view allows admins to add, edit, and delete articles. Key elements include an input form for article
titles, content, SEO tags, and a button to save changes.
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3.3 SEO Implementation
The implementation of SEO in this marketing information system is carried out through various techniques
and strategies designed to increase the visibility of the company's website in search engine results. Here are
the steps to implement SEO:

3.3.1 Content Optimization
1. Keyword Research:
- ldentify keywords that are relevant to the business and have a high search volume.
- Use atool like Google Keyword Planner to determine the right keywords.
2. Quality Content Writing:
- Create content that is informative, engaging, and in accordance with the targeted
keywords.
- Optimize the use of keywords in the title, subheading, and first paragraph of the article.
3. Usage of Heading Tags (H1, H2, H3):
Structuring the structure of the article using appropriate heading tags to make it easier
for search engines to understand the content.
- H1 tags are used for the main heading, while H2 and H3 are used for subheadings and
other important points.

3.3.2  Optimization On-Page
1. Tag Title dan Meta Description:
- Write title tags that are attractive and relevant to the keyword, and adhere to the
optimal length (50-60 characters).
- Compose an informative and attention-grabbing meta description, with an optimal
length of about 160 characters.
2. Use of Alt Text on Images:
- Add descriptive alt text to each image to help search engines understand the content
of the image and improve accessibility.
3. Internal Linking:
- Linking relevant pages within a website to help search engines index those pages and
improve user navigation.
3.3.3  Optimization Off-Page
1. Backlink Building:
- Building backlinks from quality and relevant websites to increase domain authority.
- Using techniques such as guest posting, creating shareable content, and participating in
industry forums.
2. Social Media:
- Use social media platforms to share content and increase user visibility and engagement.
- Optimize social metadata (Open Graph) to ensure a compelling display of content when
shared on social media.

3.3.4  Technical SEO
1. Sitemap XML:
- Create and submit an XML sitemap to search engines to ensure all pages are indexed
correctly.
- Update the sitemap periodically to reflect changes to the website.

2. Robots.txt:
- Using robots.txt files to direct search engines on pages that can and cannot be indexed.

3. Site Speed:
- Optimize website speed by reducing image size, using caching, and optimizing code.
3.3.5  Monitoring and Analysis
1. Google Analytics:
- Use Google Analytics to monitor website traffic, identify the most visited pages, and
analyze user behavior.

2. Google Search Console:
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Monitor your website's performance in search results, identify indexing issues, and receive
suggestions from Google to improve SEO.

3. Periodic SEO Audits:

Conduct regular SEO audits to identify and fix technical issues, as well as ensure SEO
strategies remain effective.

This comprehensive SEO implementation is expected to improve the ranking of a company's website on search
engines, increase the number of visitors, and ultimately increase conversions as well as sales.

A. SEO Tools

3.4.1 SEMrush
SEMrush is one of the most popular SEO tools and is used by many professionals around the
world. The tool provides a variety of features designed to assist users in keyword research,
competitive analysis, website audits, rank tracking, and more. Here are some of the key features
of SEMrush and how they can be used to improve SEO strategies:

3411

34.1.2

3.4.1.3

3414

3.4.15

3.4.1.6

3.4.2

Keyword Research:

SEMrush allows users to find keywords that are relevant to their business and analyze
search volume, keyword difficulty levels, as well as potential traffic. With this feature,
users can identify the most effective keywords to target in their content.

Competitive Analysis:

With SEMrush, users can analyze their competitors' websites to see the keywords they are
ranking for, the ads they are running, and the backlinks they have. This information can be
used to develop better strategies to beat competitors in search results.

Website Audit:

SEMrush provides a website audit tool that helps users identify technical issues that could
affect their SEO rankings. The tool checks for elements such as site speed, security, and
errors in the HTML, as well as provides suggestions for improvement.

Rank Tracking:

SEMrush's rank tracking feature allows users to monitor their website's position in search
results for selected keywords. Users can see changes in rankings over time and evaluate the
effectiveness of their SEQ strategies.

Backlink Analysis:

SEMrush provides an in-depth analysis of a website's backlink profile . Users can see
where their backlinks are coming from, the quality of those links, and how they affect their
website's domain authority. With this information, users can build a more effective backlink
strategy.

Content Marketing ToolKkit:

SEMrush also offers tools for content marketing, including content analysis, suggestions
for trending topics, and guides for creating better content. This tool assists users in creating
engaging and relevant content that can improve SEO rankings.

Advantages of SEMrush
By using SEMrush, companies can optimize their websites more effectively, increase
visibility on search engines, and ultimately achieve their digital marketing goals. The
implementation of a tool like SEMrush is an important step in a comprehensive and
sustainable SEO strategy.
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4. CONCLUSION

This research has successfully developed an SEO-based Marketing Information System (Search Engine
Optimization) to improve the visibility and ranking of CV websites. RC Electronic in search engine results. By
utilizing SEO, this system aims to overcome the company's dependence on social media such as Instagram,
Facebook, and WhatsApp in the promotion and sale of CCTV, loT, and Alarm products. The developed
information system includes various features for managing products, profiles, history, events, articles, news, and
company contacts. These features are also designed to make it easier for admins to create and manage content,
provide interesting information for visitors, and increase organic traffic for visitors who come through search
engines such as Google and Bing. The implementation of SEO in this system is expected to increase brand
exposure and reach a wider audience effectively.

This Scrum methodology was chosen and used in the development of this system because of its ability to respond
to changes quickly and efficiently. Scrum involves the stages of Sprint Planning, Sprint, Sprint Review, and
Retrospective of the Sprint. In this method, two important factors are the product backlog and the sprint backlog.
A product backlog is a collection of tasks that must be completed during a project, while a sprint backlog is a task
that the development team chooses to work on in each sprint. The functional and non-functional needs of the
system have also been identified and described in detail. Functional needs include the facilities needed by the
system to increase visitor traffic, make it easier for admins to create content, and provide interesting information
to visitors. The actors involved in the use of the system are admins and visitors, with each having different roles
and activities within the system.

Non-functional needs include aspects such as availability, portability, ergonomics, security, and communication
language. The system is designed to be available online 24 hours a day, runs on various platforms without the
need for modification, provides comfort and ease of navigation for users, and is protected by security features
such as login and authorization. The system also uses Indonesian and English to ensure wider accessibility. Unified
Modelling Language (UML) is used in designing this system, including use case diagrams, activity diagrams,
sequence diagrams, and class diagrams. These diagrams provide a clear picture of the interaction between the
user and the system, the flow of activity in the system, and the structure and relationships between classes in the
system.

THANK-YOU NOTE

This research would not have been successful without the support and assistance of various parties. We would
like to thank the Subang State Polytechnic for providing the necessary facilities and academic support. We also
express our special thanks to the Department of Information and Computer Technology for providing guidance,
knowledge, and moral support that is very meaningful throughout this research process.

We are also grateful to CV RC Electronic for their cooperation and support, both in the form of data and
information necessary for the development of this system. The participation and contribution of all parties has
been an important factor in the success of this research.

The support and assistance from all parties has enabled this research to be carried out well and we hope that the
results of this research can make a positive contribution to the development of science and technology, as well as
be beneficial to all interested parties.

REFERENCES

[1] A. Maritsa, U. Hanifah Salsabila, M. Wafig, P. Rahma Anindya, and M. Azhar Ma'shum, "The Influence of
Technology in the World of Education,” Al-Mutharahah J. Researcher. and Kaji. Sos. ReligiousVol. 18 No. 2 pp.
91-100, 2021, doi: 10.46781/al-Mutharah.v1812.303.

[2] H. Artanto and F. Nurdiyansyah, “Application of SEO (Search Engine Optimization) to Increase Sales,” JOINTECS
(Journal Inf. Technol. Comput. Sci., vol. 2, no. 1, pp. 2-5, 2017, [Online]. Available: http://info.cern.ch/

[3] D. Yusuf Aditya, "The Effect of the Application of the Recitation Learning Method on Student Mathematics
Learning Outcomes," SAP (Arctic Array. Education), vol. 1, no. 2, pp. 165-174, 2016, doi:10.30998/sap.v1i2.1023.

[4] S. Sachdeva, “Scrum Methodology,” Int. J. Eng. Comput. Sci., vol. 5, no. 16792, pp. 16792-16800, 2016, doi:
10.18535/ijecs/v5i6.11.

77



Journal of Information Technologi and Computer

[5]

(6]

[7]
(8]

[9]

[10]

[11]

[12]
[13]

[14]

R. Arias-Marreros, K. Nalvarte-Dionisio, and L. Andrade-Arenas, “Design of a Mobile Application for the
Learning of People with Down Syndrome through Interactive Games,” Int. J. Adv. Comput. Sci. Appl., vol. 11, no.
11, pp. 715-721, 2020, doi: 10.14569/IJACSA.2020.0111187.

B. Informatika and N. Hasan, "WEBSITE-BASED CAR RENTAL APPLICATION (Case Study on Lotus Car
Rental Purworejo),” vol. 7, no. 2, p. 2019.

W. Tools, “The Web Developer * s SEO Cheat Sheet Important User-agents,” pp. 0-3, 2013.

D. W. T. Putra and R. Andriani, "Unified Modelling Language (UML) in the Design of SPPD Restitution Payment
Application Information System," J. Teknolf, vol. 7, no. 1, p. 32, 2019, doi: 10.21063/jtif.2019.v7.1.32-39.

M. Purnasari, Y. Hartiwi, and N. Nurhayati, "Designing a Web-Based Mosque Fund Management Information
System Using Unified Modeling Language (UML)," Tech Engineering Resolution. Inform. and Inf., vol. 2, no. 6,
pp. 258-264, 2022, doi: 10.30865/resolusi.v2i6.416.

t bayu Kurniawan and Syarifuddin, "Designing a Food and Beverage Ordering Application System at Cafeteria NO
Caffe at Karimun Hall Using PHP and MySQL Programming Languages,” J. Tikar, vol. 1, no. 2, pp. 192-206,
2020, [Online]. Available:
https://ejurnal.universitaskarimun.ac.id/index.php/teknik_informatika/article/download/153/121

Dimas Indra Andhika, M. Muharrom, Edhi Prayitno, and Juarni Siregar, "Design and Build a Document Receipt
System at Pt. Reasuransi Indonesia Utama," J. Inform. and Komput Technology., vol. 2, no. 2, pp. 136-145, 2022,
doi: 10.55606/jitek.v2i2.225.

Muhammad Romzi and B. Kurniawan, "Python Programming Learning with an Algorithmic Logic Approach,"”
JTIM J. Tech. Inform. Mehkarya, vol. 03, no. 2, pp. 37-44, 2020.

A. Education and S. Advice, “Zhao Min 1, Hao Wei 2, Li Jing3* (1., vol. 4, no. 14, pp. 63-65, 2018, doi:

10.15900/j.cnki.zylf1995.2018.02.001.
Y. S. Jamilah, "Designing User Interface and User Experience Say.Co Application,” J. Desain Komun. Vice., vol. 9,
no. 2, pp. 73-78, 2022, [Online]. Available: https://ojs.unm.ac.id/tanra/article/view/29458

78



